SOVIET UNDERSTANDING
understood that, in Russia, only in accordance with
planned decision can a works close down, say, because
the workers and materials are required for some other
purpose. The notion of a concern closing down for
"financial reasons" is regarded as absurd. In the
language of economics, this means that money, in the
Soviet Union, has lost its function as a "store of value,"
but retains it only as a "unit of account." Nobody
can employ labour and resources merely because he
possesses money, but only in accordance with the
plan of economic development as a whole. This can
only be the case because no individuals own the means
of production, the machines and tools that are worked,
under capitalism, by "employees." Machines, factories,
railways and other social tools, in Russia, are not
"owned" by anybody at all. They are simply built and
constructed and worked by the people for whose
benefit they exist.
What of advertising in the Soviet Union? Adver-
tising is employed only to notify the public of definite
novelties or of matters of general importance. Besides
advertisements of meetings, elections, concerts, lec-
tures and entertainments, notices of "situations vacant"
are important, and notices of new kinds of goods for
sale in the shops. The typical advertisement of the
capitalist country, designed to induce people to spend
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